
 

 

 

 

RCN response to DHSC Consultation on restricting promotions of products high in 
fat, sugar and salt by location and by price 

With a membership of around 435,000 registered nurses, midwives, health visitors, nursing 
students, health care assistants and nurse cadets, the Royal College of Nursing (RCN) is the 
voice of nursing across the UK and the largest professional union of nursing staff in the 
world. RCN members work in a variety of hospital and community settings in the NHS and 
the independent sector. The RCN promotes patient and nursing interests on a wide range of 
issues by working closely with the Government, the UK parliaments and other national and 
European political institutions, trade unions, professional bodies and voluntary organisations. 

The RCN supports the 
broad aims of the consultation. These are in line with our aims in providing support for our 
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In terms of the options for restrictions on location based promotions laid out in the 

consultation, we support option 1. The adoption of Option 1 would discourage the impulse 

purchase of unhealthy foods and help minimise the pester purchases made by parents 

where children see the promotions7. 

We welcome the intention within this consultation to restrict the promotion of unhealthy food 

and drink. 

 

Helen Donovan 

Professional Lead for Public Health Nursing 

 
 

1 Sugar Reduction: The evidence for action - Annexe 4: An analysis of the role of price promotions on the 
household purchases of food and drinks high in sugar. https://www.gov.uk/government/publications/sugar-
reduction-from-evidence-into-action  
 
2 Restricting volume promotions for HFSS products: impact assessment 
https://www.gov.uk/government/publications/restricting-volume-promotions-for-hfss-products-rpc-opinion  
 
3 Eatwell Guide https://www.gov.uk/government/publications/the-eatwell-guide  
 
4 Public Health England. Sugar Reduction: The evidence for action. Annexe 4: An analysis of the role of price 
https://www.gov.uk/government/publications/sugar-reduction-from-evidence-into-action 
 
5 Zlatevska N, Dubelaar C, Holden SS. Sizing up the effect of portion size on consumption: a meta-analytic 
review. Journal of Marketing  2014;78:140–54. 
 
6 Wilson A, Buckley E, Buckley J and Bogomolva S (2016): Nudging healthier food and beverage choices through 
salience and priming: Evidence from a systematic review. Food Quality and Preference. 51:47–64. 
 
7 British Dietetic Association and Children’s Food Campaign, 2013. Available at: 
http://www.foodingredientsfirst.com/news/bda-calls-for-uk-government-action-to-chuck-junk-food-off-
thecheckout.html  
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